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12 RESPONSIBLE 1 LIFE 1 PARTNERSHIPS
GONSUMPTION ONLAND FOR THE GOALS
ANDPRODUCTION
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Forest Stewardship Council(FSC)
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10 Principles and Criteria
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Chain of Custody (COC)
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Boots UK Ltd

Greenpeace USA
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HSBC Holdings plc
Kimberly Clark Corporation
National Trust

National Wildlife Federation

Rainforest Alliance
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Marine Stewardship Council (MSC)
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Bonsucro®lE2 Production Standard %! Chain of
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* Production Standard
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Production Certificates(Mills)
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e Chain of Custody Certificates
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International Finance Corporation
Kellogg Company

Mondelez International

Nestle

PepsiCo

SAB Miller

Shell

The Coca Cola Company

» Q1Z 71¢d (CoC)
Cargill International S.A.

Ferrero Trading Lux SA
Unilever Brasil Ltda &
3271 98
CHRET|Ye 2Thy

3. M3 MH|~

Bonsucro ConnectE&
THsd MO X

213 www.bonsucro.com
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RSPO Principles and Criteria for the Production of
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Costco Wholesale Corporation
Kellogg Company
L'Oreal
McDonald’s Corporation
Mitsubishi Corporation
RSPO Supply Chain Certification Standard PepsiCo.
S5 UQ RSPOQIZ R YU MES &elsH| /st Starbucks Corporation
M 252 O LHEMOI Chain of Custody Wal-Mart Stores, Inc.

0 aofF odl ME]

=2
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Producer/Grower Certification =)oty mA|Im

EE= Principles and Criteria Certification (=) Qe

O Certified Palm Oil Mills: 30471 (=)HIo|mIotO]

O Growers: 7274

» Q1= 7|Y (Supply Chain Certification
Supply Chain Certification 2 (Supply )

Cargill Incorporated
O Companies with Supply Chain Certificates: 1,1287H

O Facilities with Supply Chain Certificates: 2,2587H
(201711 71&)

Kellogg Company

Toyota Tsusho Corporation

Unilever

> US BY Wilmar International Limited.
RSPOQIZ2 3|27te) 0|% ZI
* 3|t ST
EZXO=2 RSPO AR EE
3l BF0f M2 AZH| 7|

Grower 2! Supply Chain Certification2 547+

FEcHH, 7| LAt= 0id T&,

1. 31907t
2. LA 7|20 2l
3. LA ALY

4,915 =of

IWMAF D EAl 8= MEQ| 2|ATE E0{F =0
O[HFAIR

23 www.rspo.org
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Ajinomoto Cp., Inc.
Asahi Group Holdings Ltd.
Cargill Incorporated
Citi

Colgate-Palmolive Company
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Fairtrade Standards

HIZTO| VRS SHHEHD MAIRI| A2 Y
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sl HHEASH, MAXE H H2AL ZE0IH HEE.

- Small Producer Organisations
- Hired Labour

- Contract Production

- Trader

- Climate

- Textile
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1. FLO-CERT EAIO|EOM H42HH 1| &
2. LA ALY
- Traders@] ‘B & LA Al M 9T
Preliminary Permission to Trade s 3!
M HHAE &5

Permission to Trade g+ 3!
512. 0|53 OI=A2 tiF|

- Small licenseeQ| BR 37

(Producer, Trader, Producer/Trader Zgt)
(2017.11 71Z)
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Cargill Cocoa & Chocolate Inc.

Lush Manufacturing Ltd.

Mars Chocolate UK Ltd.

Marubeni Corporation Beverage Dept.
Nestle UK Ltd.

Starbucks Manufacturing Corporation.
Unilever France &

AU S IE= U &0 &

=11
(= o]
FAASE
() RH2H
oA

ANHH

(2013.10)

23 www.fairtrade.net
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Rainforest Alliance(RA)
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Costco Wholesale
Dole

Lavazza

Lipton
McDonald’s
OfficeMax

P&G

7-Eleven
Subway

Taco Bell

Tesco

The Coca-Cola Company

SHZAFGXAOIH GSTC &

HERH,
,311,0017H
7Y OLMEIEE

Eo EE=

CEX 2 X

0|2 199 38 2
(2017.11 71F)

Walmart &
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Food Loss & Waste (FLW) Protocol

MIHIRFRISIT A (The World Resources Institute)Q] &=
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Goods Forum, World Business Council for Sustainable
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Development, The Waste and Resources Action

Programmes, UNEP, Save Food, FUSION Projects 7220

OBt 2ULIREIE F0I AE A4 U HIISEX
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Global Green Growth Forum(3GF)

o MHAAATZ A0 Xtz A&

Department of Foreign Affairs and Trade of Ireland
(Irish Aid)

Ministry of Foreign Affairs of the Netherlands

The Royal Danish Ministry of Foreign Affairs
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The Swedish International Development

Cooperation Agency(SIDA)

e MIHRZZE ZHd 23

The Norwegian Ministry of Foreign Affairs
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FLW&{2F2 FAO, UNEP % T7|Ef HEL{E0| 0|11= ‘Save
Food'E& E25HH, Save FoodO|LME|E, Think Eat Save,
Consumer Goods Forum, FoodDrinkEurope2| “Every
Crumb Counts,” @=9| Courtauld Commitment 2025 2!
0|=29] Food Waste Reduction AllianceTt O[11= D17t
29 Lo 710 .

23: www.flwprotocol.org
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Global Protocol on Packaging
Sustainability 2.0

AN&tsst 2ES As 2 ME &of

Global Protocol on Packaging Sustainability 2.0(GPPS 2.0)

Global Packaging Project= AH|A{ Z2H(The Consumer

Goods Forum)OllAl EZXlste A&t TENE &

SHLEZ, E2E Value Chain®H | S Sot0f XI&THsE!

ILEFO|| 2ol A(AHIRH, ZE Atd)7H0| ZEAHE

NIz 0l ZHE =2/t ZHE Ol ot
AS.

s 2010A2H S

SEAH0E T ULTA ST AA-CRE T4
USH, ZZO| K& THs A0l

EZoHE 22 MSE olof S8 AIAHI0) st
A&THser Z&E 25 =HA &2k 2.0(Global Protocol

on Packaging Sustainability 2.0)0| 20114 2F7+el.
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1.GPPS 2.0 &2 U2

GPPS 2.02 HEITC = T71E9| LHZ0)| Cisl 1 St Zltst
MU 2ol M5 BIH FIHEC 2 HebE, GPPS
2.0= &8, Ale|H, HHA K| E(indicators) 2t HIEHA
(metrics)E X&totH, 1 HEHA = HESHIHEMH, OflAl,

LB} MRIM 2 1IZC] CHE M) BiofIlo) 01 Lig 52

Asda

Carrefour
Colgate-Palmolive
Danone

GSK

Heineken

Johnson & Johnson

KAO Corporation



Kellogg

Kimberly-Clark

L'Or&al

Marks & Spencer

Mars

Nestlé

PepsiCo

Procter & Gamble

The Coca-Cola Company
Unilever

Walmart &

3.7 8 At

SuUH(Unilever)
FU2t= A7t 2840k
SIALR, ZAAO =2
H71Z0il tHell M= EHH F

RtAb= RI&MoZ ZAKRF HTISS £0]1, KA -
THEE - 13|50l eHS IM Z0|H, 7|2 MZ2EHS
2 5t e,
2020UTIFA| RFAF R Z O HHE
2EE MR, £At &3, 1HEH
DI2ME S0| HiHe EHROH 2o
2. 1 B3 2015H0]= 2010 Lj
0|24 29%2| I8 &A=

A2 (Kellogg)

HER-AZ H|E(package-to-food ratio), HEE HZ
A& (percent recycled material content), YHFMO 2

a7 THsSE M2 AF2 & (percent materials that

are commonly recoverable)Q| 37tX| 200 EXE =0

AAtS KEThsst T T URIFE 2alste S

= =
MY E,

23 www.theconsumergoodsforum.com
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3.BCI 3|3 #0{ % 3|

O L2 23512 st O|LJME]E (The Better Cotton
Initiative, BCI)= CHXF OISHAHIAF O|UMEIEZ,

S5t 3229 ZE O HIRIS] A0S HESHH,
3|2l BLIE{Z(Membership monitoring)2 Algisto]
SIFALER otoig MIHE stk O L2 53t

HES Xglsts HE =2

> 32 SE
- CHA} OIS HIAL 7t 35
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20| tHet 21, 52 BE Al HI0H 28
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4. 32 01 71Y H I
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o METIY
Adidas Group
Burberry

H&M

IKEA

John Lewis
Levi Strauss Co
M&S

Nike

PUMA
Sainsbury’s
Ted Baker
Tesco

Tommy Hilfiger

Waitrose S

FEY

> 22 LEL

Federal Ministry for Economic Coorporation
and Development

The Sustainable Trade Initiative

USAID

WWF &

213: www.bettercotton.org
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SDGs A4 0|&lT710|E

11 SUSTAINABLE CITIES
AND COMMUNITIES

abde

14 Sovwre [ 10 5iimo

HCV

RESOURCE
NETWORK

=2 BETIR|

High Conservation Value(HCV)

High Conservation Value(HCV)= =7t X[, MHZA

FRIOIA = - MEH - ALS] - 2SFM 0 2 HZETRTE E9|

LHBOM, 1999 A2 ls|(FSC) Tt
2 Hall Z=2 st HE AR 2 UHE,
& HCV ToolkitO] THEEIRASH, 2005 HCV

AFAUIERA(HCV Resource Network)TH AIMERID, O|=
HAAE H5! HCVE| FH2HO| ArZat HIAZ MEHHTEA|
HEE =+ UH 2 HCVARUIERF QL FSC THHE Q1B
HHS of2f M2t} Ofsh&HIAIRLS] S

SO0l Bzl HCVE THEICH, HoVEZY
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1. High Conservation Value 6L £0f

1) Z9| T} (Species diversity)

2) AtQ1 HEO| MEHT| ! AEHH 2Xt0|3(Landscape-level
ecosystems and mosaics)

3) MEHH L MAIX|(Ecosystems and habitats)

4) =5t MEHH MH|A (Critical ecosystem services)

5) RI2IALS] LI=(Community needs)

6) 231& Ttx|(Cultural values)

2. HCVARIHIER(T HE AMH|A

- HCV BIEAF 2Ho|MIA
- THolEHA MEFH(FT7HE
- Of QUISHIH & HR/7

.72 #0117

> HCVAHILIERT 3| |AL
Greenpeace

Forest Stewardship Council
Rainforest Alliance

Roundtable on Responsible Soy
Roundtable on Sustainable Palm Qil
Sustainable Agriculture Network
Tetra Pak




World Resources Institute
WWF &

»HCV HE 7Y 2 7|
9ISl £ AX&THs S MH, 56712 TUTH 7|2, 12
el 28 T SOl HCVE AtALY] EE1F 2IF,

229 T2 9 SX B 0| BAZNOE WY 5

s XN&ETHs S MH

Bonsucro

Cargill

Fairtrade

Forest Stewardship Council

International Sustainability & Carbon Certification
Roundtable on Sustainable Biomaterials
Roundtable on Sustainable Palm Oil

Sustainable Agriculture Network

Hewett Packard
IKEA

Kellog Company
Kimberly Clark
Knoll Inc.
McDonalds
Nestle

Pepsico

Procter & Gamble
Shell

Tetra Pak

The Body Shop
Unilever
Walmart

Walt Disney Company

e 2SI
Bank of America
BNP Paribas

Citi Group

HSBC

J.P.Morgan Chase Co.
Societe Generale
Standard Chartered

4. 1E}
ARH=2 9|5} L&
HOVAIRILIEYIAE A7R Kixts
3| &5HA| OFQEA‘IE B MEste
R

SR w, st aiE

A3 5

2 3: www.hcvnetwork.org
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CLIMATE LIFE LIFE
1 ACTION 14 BELOW WATER 1 ON LAND

L 2

NATURAL
CAPITAL
COALITION

RrARH2 S 2F
Natural Capital Protocol

AHIXRH= & (Natural Capital Protocol)2 MIH 842
J2E0| S5 Q) Xfoﬂréo,jgf(Natural Capital S 2, 200
=HHe ’
Coalition)OilA THESH Ho 2, HAT2IALSQ| OJAL BHES SHH|, i 7|2 28
U2l= ol Qo] A2iEHD 2 £ RloH s THsst 29 0|UMEIZ &
= Ho=l| of=
BRE HSohl il o S5 RtoiRt2ol thet RIIKQl IS

FE TH0IE MiEE Sall ThsoHl &

(k=3
==
SOIE.

‘Why should you conduct a
Get started natural capital assessment?

0z What is the objective of your
Define the objective assessment?

03

‘What is an appropriate scope
Scope the assessment Pprops a

to meet your objective?

04
ECINER OIS T3l Which impacts and/or
PSR T Tl dependencies are material?

Aaumssuc) 'Kjpqeiiday ‘o8 Y ‘3ueA3[aY :STIONIY

How can your impact drivers
Measure impact drivers EERGHIETTLLT S
and/or dependenci measured?

‘What are the changes in the
state and trends of natural
SEENLEEN capital related to your
state of natural business impacts and/or
dependencies?

‘What is the value of your
natural capital impacts
and/or dependencies?

Value impacts and/or
dependencies

How can you interpret,
wvalidate and verify your
assessment process and your

Interpret and test the
results?

results
How will you apply your
results and integrate natural

Take action «capital into existing
processes?
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St 2M 2E Ol HA SIS

=l

o ok rE
B q0

H % 97| THHIZ OIRIAIH, AtARL=

PO e Of g MEAMSHS ZL5H . L.
I AHEOI0F & M=t S 23 www.naturalcapitalcoalition.org

Accenture

BSI

Burberry

Conservation International
Credit Suisse

Deloitte

H&M

Hugo Boss

Land Rover

LVMH

M&S

Nestle

Novatis

PWC

Roche

Shell

Tata

The Coca cola Company
WWF &

IN
=
m

[e]
T

]
> 00
0f0
IH

Z 3 (Protocol Application Program) 282
-‘

LMoL R A= E ME 3. st Ed|O[H
Sofl O L2 QAFEES W =

22 HHE B2 S

4

ol
=

;HEO“
'—_|_
fo 2
mo F

L = R
o
0jo
T
|H

i H oo owe om e
1=

Institute for Sustainability Leadership0iA &

HESo] 2 & ofIFoIH, et ojlS Est
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SDGs AHHE O[3 T7H0| = QIZHH
e olgntol | - 12 o 13 comee
CONSUMPTION ACTION
ANDPRODUCTION

CO | &

WORLD

RESOURCES Wbcsd

INSTITUTE

EX-E0] MES A&ss =

Sustainable Procurement of Wood and Paper-based Products

MHIRFLOI71 4 (World Resource Institute)2F M H| 1. =2 104 O|#%
AEHsEHE 7|1E 2]l (World Business Council on
Sustainable Development, WBCSB)2| o2 HMIZHE
S - Z0| MEQ N&THstt 2200 235t AE 2 Atz 1) & 1t5(Traceability)
go - ME0| HUMEE 2H=TF

T O| KSHA] i
=0 0|40l CHaH TFESt 2) 29| M&M(Information accuracy)

OF2HO| 107HA] =2 Atet2 MAXAEZE ME s

S, OlUMElE, TR - HBo| ztel "t H2g o 3t

xgo| it 13io| Tf : H8(Legality)

RIZO| gHixio 2 MAtEIQl=TH

K| &= XCHO|EE..? .
* N&Ths =002t B (Sustainable forest management)

SotHl H2=RA=Tt
Zl(Unique forest values)
TR BEEU}E=TH

=
b X (Sustainable Procurement)2 7|2{0| MZE
ISt XM S5 2HEof| 2U0f HZ 80t
719 28 2 AR A E B

6) 71Z(Climate)
- 1I=F 2AE AFO| TERIFET
7) &3H(Pollution)
- MESH SEN SX I HELUETT
8) MMGIT MAFZ = MR (Fresh and recycled fiber)
- MM THARZ E AR HES| AFSEU=TH
9) 7|Et Xt=l(Other resources)
- TIEF AH2IO| HHS| AL EIUETT
10) Ab3|& A8k (Social impacts)

- X/%) AL, 2501 U LEXIO| 2TAR0] =OIEIZTt
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AlQEARR], SFH, A7, BI7HT |, FR 7
I:I

=
SO, F

A£0] Ol HAL Zoi=

DHL Group

European Commission

Federal Department of Economic Affairs, Switzerland
Forest Stewardship Council,

Kimberly-Clark

IBM

New Zealand Ministry of Agriculture and Forestry
New Zealand Ministry of Environment,

Procter and Gamble

Tetra-Pak

UK Government Procurement Services Organization
WBCSD

WWF

213 www.sustainableforestproducts.org
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