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New Vision for Agriculture
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Cargill

Deloitte

DuPont

HEINEKEN Global Supply Chain
International Finance Corporation
McKinsey & Company
Monsanto Company

Nestlé

PepsiCo

The Rockefeller Foundation
Unilever

Wal-Mart &

213 www.weforum.org

(Sustainable Agriculture Business Principle)
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1 PARTNERSHIPS
FORTHE GOALS
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(\ The Consumer Goods

FORUM

The Global Network Serving Shopper & Consumer Needs

2H|RY
Consumer Goods Forum
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Accenture

Ajinomoto

Amazon

Asahi Group Holdings
AT. Kearney

Boston Consulting Group
BSI Group

Carrefour

Danone

Facebook

Fujitsu
Glaxosmithkline
Heineken

Henkel

Hershey's

Hugo Boss

IBM
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Intel

Johnson & Johnson
Kellogg's
Kimberly-Clark

Kirin Holdings

L'Oréal

Mars

Meiji Co.

Softbank Corporation
The Coca-Cola Company
3M

Unilever

Walt Disney Co. &

53 si2AL
2041

Australian Food & Grocery Council
ConMexico

EuroCommerce

European Brands Association

Food Industry Asia &

23 www.theconsumergoodsforum.com
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Global Alliance for
Improved Nutrition

\ gain

AAUSIE AsH FH e
Global Alliance for Improved Nutrition(GAIN)
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* SUN Business Network(SBN)
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Business Platform for Nutrition Research(BPNR)
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Amsterdam Initiative Against Malnutrition(AIM)
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Britannia
GlaxoSmithKline
Hershey Company
KPMG

Marks & Spencer
Mars Inc.

PepsiCo

Unilever
The Coca Cola Company

Vodafone &
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Bill & Melinda Gates Foundation
Children’s Investment Fund Foundation
Government of Canada

Government of the Netherlands

UK Aid

US Aid &

23: www.gainhealth.org

Food, Beverage & Consumer Goods 45



SDGs A4 0|&lT710|E

1 RESPONSIBLE
CONSUMPTION
ANDPRODUCTION

QO

1 PARTNERSHIPS
FOR THE GOALS

&

oQ

Sustainable
Apparel Coalition
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Sustainable Apparel Coalition
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Asics

Better Cotton Initiative
Gap Inc.

H&M

Levi's

Macy’s

Nike

New Balance

Walmart &
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23: apparelcoalition.org
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